DHRE AERLEK

=3

2R ALHEREERI L

(LN52FENLZHER )

Master Program Curriculum Plan for Department of Creative Product Design,Asia University

(Applicable for Fall 2026 Enrollees)

BBy 124 %2
Credits of Graduation : 24

RRELEATRBRA 1143
Approved in the 1143 University Curriculum Committee meeting

iR HH EFEFH
951 #a LM 34 s | BR ) any Hours perwesk | (P30 | ASS(H30)
Category Course Title English Title Yoar of the| _ Credits | 5440 &) | - B S (in R Gn
p Semester Practice " Chinese) English)
rogram Lecture (laboratory) Intern
RELBEORY | FEH X Thesis T p 0 0 0 0
(0) University Required ” -
Credits 3 Thesis ;1 ond 0 0 0 0
LfE3% 5 o e — £
(3) Required Credits AT Research Method 1% 1st 3 3 0 0
I HH(—) Spc(.:ial Topic of "S't -+ 3 3 0 0
Design(1) 1 18
. Product Presentation —_ E
BBRAHAERER | Teohnique and = » 3] 3 0 0
Application
R — E
‘g%m Ed-( - ) Seminar(l) 1st 1st 1 1 0 0
BE2125 | HFER -t 16 Spe9ial Topic of 's't —Fd 3 3 0 0
@n = Design(2) 1 m
Elective | Common o — F
: MR B3 X B 4 Qulitative Rescarch 3 3 0 0
Credits Courcsc Wt - and Thesis Writing 1# 2nd
. . N Visual — +
REETRES Communication st 3 3 0 0
1 1st
Design Research
- - s - 'F
XoE AR Design Lecture Ist ond 1 1 0 0
ey - T
g%m 5# ( -—“) Sem1nar(2) 15t 2nd 1 l 0 O




. HE EREH
| oo s o | ** | a, i k| FRORS) RO
Cﬁw (faﬁﬁ E%?ﬁﬁ Y#ﬁm 2 fif ‘gng% Remarks (in | Remarks (in
ategory ourse Title nglish Title earofthe| ( * redits | sp 3 CIF (% %3 Chinese) English)
Program Lecture (laboratory) Intern
s G : - ’
- %3t R B g1AT4Y Design Stratgy and 3 3 0 0
2 Marketing 5 2
Practical e - T
Courses | 4k &.3%3 Green Design 1ot ond 3 3 Y 0
] - - _F
Ak Digital Design 15t 9nd 3 3 0 0
L = +
BRFE 2%t Service Design ond 1= 3 3 0 0
Bl £ 37 50 B Material I.nn(.)vation - F 3 3 0 0
and Application 2m 2%
R Cultural and Creative
= -] - - —L
2 IR B E ERHAR Industry Design 1# It 3 3 0 0
IResearch Research
Courses
e et o Reserah on — +
G 'f"i X 61’ Z# R Contemporary Design 18t 18t 3 3 0 0
Thoughts
TRt T Spec?ial Topics of - _Fd 3 3 0 0
Design 1% 2"
o = +
E_SQ MR Kansei Design ond 18t 3 3 0 0
s s Special Topics of = L
AN B T2 453 Human Factors ond 1 3 3 0 :
Engineering

fhix

—~ BERSUUL Y SREBBEORS  FRLBEIEH o FTERBE2ES o

R EEREMBEERN=Z (AER LR A BRI 4 - AR AR) AARE -

BB AF A RALRERRERFET LR X -

W RHEMALEARLE S R EHRERSS > AP R EE SR BRARRERT AR - B T AE AR S5
B BRRRRF &R IR RASMEB A A 3 B AR 2 AR A0 E B IR AR X b 2 6T

AR EETER T ENPEREHT TR, RETSEBHARECH > ENRRARARRGERBEE  BETHBHER -

Remarks :

-—
—



1. The total number of graduation credits is 24, including 0 credits for university required courses, 3 credits for institute required courses, and 21 credits for
institute elective courses.

2. The institute elective courses are open to all courses in the three departments (Creative Product Design, Digital Media Design, and Interior Design)

of the college.

3. Students enrolled in programs related to the arts may substitute the writing of an academic thesis with a combination of creative work or performance, along
with a written report.

4. Each graduate student in this department may be jointly supervised by up to two advisors. One advisor must serve as the primary advisor and must be a full-
time faculty member of the department. The second advisor can be a faculty member holding the rank of assistant professor or higher, from an external
institution or other university, with the recommendation of the department's primary advisor and the approval of the dean of the college.

5. Master or Ph.D. students are required to complete designated courses totaling 6 hours through the online platform of the Center for Taiwan Academic
Research Ethics Education and achieve a passing grade on the final course examination before they can apply for the master or Ph.D.

graduate degree examination.
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