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Notes:

. The total number of graduation credits is 24, including 0 credits for university required courses, 3 credits for institute required courses, and 21

credits for institute elective courses.

. The institute elective courses are open to all courses in the three departments (Creative Product Design, Digital Media Design, and Interior Design)

of the college.

. Students enrolled in programs related to the arts may substitute the writing of an academic thesis with a combination of creative work or

performance, along with a written report.

. Bach graduate student in this department may be jointly supervised by up to two advisors. One advisor must serve as the primary advisor and must

be a full-time faculty member of the department. The second advisor can be a faculty member holding the rank of assistant professor or higher, from

an external institution or other university, with the recommendation of the department’s primary advisor and the approval of the dean of the college.

. Master or Ph.D. students are required to complete designated courses totaling 6 hours through the online platform of the Center for Taiwan

Academic Research Ethics Education and achieve a passing grade on the final course examination before they can apply for the master or Ph.D.

graduate degree examination.
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